
 



 

 
Hello, we are glad to meet you. Our names are Lara 
and Juliana and our goal is to share with the world 
our travel experiences and inspire our readers to 
explore the world in a unique and personal way. 
 
Our mission is to encourage our readers with our 
motto “Go see the world through your own eyes”. 



 

We are assiduous readers of travel blogs and 
digital platforms that connects travelers and we 
love everything that relates to the Travel Theme. 
 
After many years of researches and maturing the 
creation of the blog “O mundo é pequeno para 
mim”, we created our own blog based on our 
experiences, tips and travel prospects. 
 
And all of that to share our perspectives on 
destinations, itineraries, choice of lodging and 
other useful tips for readers with as much clarity 
and commitment as possible. 
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Over the years we have proven ourselves to be a leading 
voice in travel and tourism themes and distinguishing 
ourselves as digital influencers.  
 
By sharing our experiences and authentic way to travel 
we connect with our readers and followers creating a 
trust relationship . 
 
Our posts inspire people to visit new destinations across 
the globe; giving them ideas for where to stay, which 
restaurants to try, which products to use on a travel 
adventure and what experiences they can have while 
there. 
 
We know that a picture is worth a thousand words and 
we focus on showing our experiences with hotels, 
restaurants and tours through our photographs and well 
written reviews. 
 
 



 

• Our main focus is the Brazilian readers, but our audience is made up of many 
countries in the world, especially the United States and Europe.  
 

• Most of our readers are young people between 20 to 45 years, who want to live 
unforgettable moments and value comfort and convenience.  

• The blog is intended for an audience of active and frequent travelers. 
 
• They are readers who tend to invest in travel experiences and seek suggestions of 

itineraries, accommodation, products and tours . 
 



• In our Instagram account @omundoepequenoparamim we share photos of travel inspirations 
and also photos of our adventures . 
 

• Currently we have 15 thousand followers .  
 

• Our photos have already been highlighted in some far-reaching profiles on Instagram, as Nat Geo 
Travel Pic , the Brazilian Ministry of Tourism, Brazilian destinations among others. 

• In our blog we write and publish full destinations itineraries, guides, travel reports, reviews of 
hotels, products and tours as well as travel tips.  
 

• We have an average audience of 10,000 visitors per month and this number grows every day! 



 
 

 



Our images are our main 
engagement tools because through them we 
can transport our readers to destinations and 
hotels we visited.  
 
We always invest a lot of time and effort in our 
clicks to portray the beauty and uniqueness of 
each place we visit. 
 
 After our experience , we send our records to 
our partners so that they can use and publish 
the photos with proper credit. 



 

We accept partnerships with hotels, 
tours and products related to travel adventures in 
order to publish an informative text about our 
experience.  
 
All our reviews are posted on our blog in Portuguese 
and English and we rely on a vast knowledge of 
optimization tools - SEO- to promote our posts .  
 
We also publicize our main impressions of reviews in 
our social media such as Instagram and Facebook . 



 

 

We 
accept invitations to visit destinations, write 
about our experiences and disseminates them .  
 
We usually receive invitations from governments 
through their tourism promoting institutions, but 
it is also common to receive proposals from 
organizations , tourism agencies and hotels.  
 
If you have any idea how we can work together 
and build a solid relationship please contact us. 
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: The blog is interested in 
disseminating and promoting products, but the 
review is and will always be independent and all 
posts with content marketing, advertising or 
made trough partnerships will necessarily be 
identified as "sponsored " or " partnerships " . 
 
 We also work with banners and other 
advertisements which are displayed in separate 
areas for this purpose in the blog The world is 
small for me . Just ask about values. 





 
 
When it comes to inspiration and travel information, the 
Internet has drastically changed the access and the 
empowerment of independent travelers .  
 
The survey made by the Brazilian Association of Travel Blogs in 
order to map the profile of the Brazilian travelers pointed out 
that 70 % of readers use travel blogs as a reference source for 
destination choice . 
 
Readers of travel blogs are independent and experienced 
travelers, who plan individually their travel itinerary and use 
blogs as sources of information and to hire services such as 
accommodation, experience, tours and airfare. 



 
 
The survey also showed that 68 % of readers have a lot of 
confidence in travel blogs, and the tourist magazines 
appear second place, with 32 %  of the votes.  
 
Another research conducted by Tripadvisor pointed out 
that in 2016 the hosting industry will invest 60 % more in 
reputation management .  
 
That can be seen as a need to be shown in evidence and a 
travel blog review is a vital issue for the hotel sector. 
 
If you need to portray a fresh perspective of your 
destination or brand and if you are interested in sharing a 
more personal side of your destination you should get in 
touch with us, because as a travel influencer, we 
communicate your brand as an experience. 





Situated in the quiet and paradisiacal 
area of San Andrés,  the Playa Tranquilo 
welcomed us with open arms and 
introduced us to the best of the 
Colombian Caribbean.  
 
During our stay we recorded hundreds 
of images and published in real time 
our impressions about the hotel .  
 
The blog post gets hundreds of hits 
every month and the coverage in social 
media promoted a great engagement. 



 

 
 
“Have you ever heard that it is impossible 
to find a great choice of lodging in San 
Andrés? 
 
We wrote this post just to show that you don’t 
have to worry about it anymore and that there 
is such a wonderful lodging option where you 
will be able to enjoy the holidays in paradise. 
 
We present you Playa Tranquilo Boutique 
Hotel, a place that, as the name suggests, is a 
really quiet because it is located in one of 
the most beautiful and exclusive areas of San 
Andrés. 
 
This boutique hotel invites its guests to relax 
and its rooms with sea views are true 
treasures of the island” 



A review of the sophisticated and cozy 
Bahia Bacana Hotel in Morro de São 
Paulo generated a great engagement of 
our readers.  
 
Posts published in our Instagram profile 
were some of the celebrated and 
promoted a lot of reservations for the 
hotel. 
 
The partnership was more a blog success 
story and has had more than 20,000 hits. 

 



“Incredible location, impeccable service, 
comfort, originality and charm. This is exactly 
what you will find at the Pousada Bahia 
Bacana, the best choice for an amzing stay in 
Morro de São Paulo. 
 
At the heart of the 1st beach of Morro, the 
inn is located between the center and the 
main beaches of the area, which makes the 
walks for both ways easy and pleasant for the 
guesthouse’s  visitors.  
 
If you are looking for a lodging option totally 
unique to make your trip to Morro de São 
Paulo unforgettable, just know you have 
found the perfect place!” 
 



 

 

mailto:contato@omundoepequenoparamim.com.br
mailto:contato@omundoepequenoparamim.com.br
mailto:contato@omundoepequenoparamim.com.br
mailto:contato@omundoepequenoparamim.com.br
mailto:contato@omundoepequenoparamim.com.br

